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1.1 ARERKEN

(RPIEREMBERBIERS2023) 2RAREA
PIZBERNTERS Bl NRPIa BRIt
gl BE T T SFERGBERPIEROGEHREER - U
RENEERIIRIBETERN—BIRGMR -

fe20014F#E - DRPIGEHRITTUEHE L WRPIER
B E B R Ht BB BRI BRI TR
THEERFEETAORRNERBERES[AERE
REBEHT BUBHRERPIADPERRMEIPEHER
& BFENREBREREBRERNRSTEURS
R -

1.2 EFENAITIENR

RIREMHIE 2 BB EBRE20012£2022F B8

T TRPEREMRERRSE,  BEZEBKE

BEHB(CATORIFET WRBEBERTH TR

& (American Association for Public Opinion Research,

AAPORIHIATFT R OERRRIREEE(CRI)  LAITRE
1B RAETEIS%IE LIKIE N EIBERERE ©

FH BAE B fE == afER HERRRE
2001 1,002 40% 62% +3.16%
2003 2,070 46% 77% +2.20%
2004 1,511 45% 75% +2.57%
2005 1,851 36% 55% +2.32%
2006 1,800 46% 67% +2.36%
2007 1,951 37% 56% +2.26%
2008 2,003 38% 58% +2.23%
2009 1,586 38% 66% +2.51%
2010 1,809 45% 69% +2.35%
2012 1,250 72% 73% +2.83%
2013 1,427 58% 74% +2.65%
2014 1,000 24% 67% +3.16%
2015 1,002 40% 79% +3.16%
2016 1,002 45% 78% +3.16%
2017 1,000 35% 70% +3.16%
2018 1,000 40% 86% +3.16%
2019 1,000 35% 66% +3.16%
2020 1,002 54% 77% +3.16%

2022 1,506 30% 67% +2.58%

2022 F B RIRER 2022512 BT - SHEMINGHR
1,506%6-8455 5 BISHVRPIB R - A IREPEFBERS
FRIFHBEHLAMOIADEIE K814 B R FEER IR
12 BURBHE RIBESE MR AVERE 18N A BRI o

ARIREDP2002~2011 %2021 FHIERBIEGE 20
SRETRAEER REXB2022FEHAERLR  POHS
FERTRBR MFER -MFRRERTEAR  {XKB
RORENRZZIEA - ARED "BR ., 1E6-84mER

TRE. EEREBH T SREFTOHRE LIRS
R-PERFRBEREEAGBANIBERALE MK
2018 _ETENNNIER o kAN RFE G IR ROVEMY - &5
MRERENED L BAE Rt SI8IEENEE
HAINVEPRZERI ©
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2.1 st
211 HERBELFAENRS FHLH

Rz PR

FHR62845100RPIE R LR 2001F 6

33%  IFBE LT ZE20225FH793% o

RPIBEROVT M EMRR19% A L HEER(93%) -

20126 (46%) 3 46{E B2

ERMEERRTMH AR

2001-20225 ERHY HB=

2001 2002
33% 36%
2006 2007
55% 64%
2011 2012
70% 70%
2016 2017
76% 80%
2022

93%

2003
40%

2008
66%
2013
72%

2018
84%

2012-2022F ERAYFH LAE

2012 2013
46% 62%
2017 2018
77% 80%

2014
69%

2019
87%

2004 2005
46% 53%
2009 2010
70% 70%
2014 2015
76% 76%
2019 2020
89% 91%
2015 2016
72% 72%
2020 2022
89% 91%

20224 RPIGBRERE—T LR ERESR
ZIRFI9(69%) FEIMNBRRFERINE SREBE
(92%)  £3_F#R—B1E DINESTNEE(97%) Bt
[63(95%)53Z B SEAT ©

2001-2022F Ea = E R Kt ERY I REIEE

2001-2022F ZIREEE K ERY LR

2022F S FE R R B M EAY_EHR
P El  &E AMME MK 8BE 0 BX
9% 0% 92% 95% 2% 9% 93%

FEERAEE ENE SERE 213 Z=EY M
94% 60% 91% 86% 88% 67%

2022F 2 EMEZBMRHIMERN LR
BFY =Bl EE O AE AR &R B KB
9%  93%  95% 9%  98%  95%  94%  100%
MEX FEE FEF ORF FEE OVERIE 23RS
97%  100%  88%  93%  100% 89% 69%

*EMENE ERACR  tH5FRERIT ~ Internet World StatsKRchE) G BHHBHEHS
B (CNNIC) #8i1h



2.1.2 EEGHERMN BIRIREHE AT

YIS IRBIE8(Digital Divide Index, DDI)EFRK
Tt EREM R Bk KB BERIE BiRE
SOAN BESKPYINED WS MR SR
BENENER -FEEERE LR RE - - BPINY
ORISR B ZEFRE RIREMRERACSE
REAFADRHNEER SEBEALTIHEEFEN

2ol e

FINBERBIEHA RTEE2HUKX SHBEE
AT iR EHATE Bk AIRTHESHFE-
FISIRBEEVR0.2XTBEFE  0.280.32-8%
TEALFE 0.32042BHRMIUIESFE 0.4
ZOSKTBREATFE 05U ERNIEEBREAF
% 0200122022F FAR  RPINVEURIS BB EUTIE T
b% - B80.39RPFZ0.05 BN EBEE

2001-2022FRMERM LAR - FIRIERIEH
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213 RREERMEALTIROAEE LB

20224 » BN EHBZRA93% » ERZTIH(92%)48% ©

PEREUSHNEBR  LRFENMS KEHMU -
BRNEELTEI LM LRKERN9%; PRERE
BRI EEERRI5%; NEGUTERENERE L
FKEBT5%

MEATHERERISY HABDIZE;: B4
R R2% KEI/FEIRBIENERA86% £
fwIERIRIABRR83%

20226 FEMBIERHN LA

022 FAHBRERRMN AR

2022FFASHERN AR
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2.1.4 BT LRRIBRAAEE

60 IA N EIRE BRI _ LBREETE MU L H
$26-50mBEN LIBFRREDZE B2 T 605
FEERH HBREME(72%)  BINBE M

SEREEEN LRRK2003FRELEERIRE
NEF P PEEAN LBERABRA 41-50582

2022F FAERERN LA

2003-2022F FREHMER EEE

6-17
18-25
26-30
31-35
36-40
41-50
51-60

> 60

6-17
18-25
26-30
31-35
36-40
41-50
51-60

> 60

2003
44%
84%
70%
48%
40%
20%
14%

1%

2012
91%
98%
96%
94%
83%
59%
28%
12%

2004
67%
88%
78%
59%
41%
22%

9%
1%

2013
90%
98%
98%
92%
86%
65%
34%
23%

2005
74%
95%
81%
61%
56%
33%
18%

6%

2014
90%
99%
97%
94%
91%
76%
50%
17%

2006
82%
94%
88%
68%
54%
33%
17%

7%

2015
88%
99%
100%
100%
94%
77%
46%
18%

2016
88%
99%
98%
96%
95%
81%
45%
14%

E82003F8920% EHZE2022589100% ' 51-605%/ER
E82003EEAY14%_EF+Z220225E6996% » 6055 EBEREB
20038919 = FHZE 20220 0972% T AT 41-505% ~ 51-
60735 ~ 605E LA EEREV EERFEIRR  HthFEcE =
RV EHEZRBIABEIRE

2003-2022F A RAFHERMN LARELE

2007
88%
97%
90%
84%
64%
46%
23%

9%

2017
90%
99%
98%
100%
95%
82%
63%
28%

2008
94%
99%
91%
82%
73%
45%
23%
12%

2018
90%
99%
100%
100%
98%
86%
71%
38%

2009
97%
100%
97%
94%
79%
51%
31%
16%

2019
92%
100%
100%
100%
95%
96%
86%
51%

2010
95%

100%
97%

91%

85%

49%
26%
11%

2020
93%
100%
100%
100%
100%
99%
93%
57%

2011
95%
100%
97%
91%
85%
49%
26%
11%

91%
99%
100%
100%
100%
100%
96%
72%



215 HRRESHRETE FHEEN

FiRBENsE R2MELEARTS TEERE
(54%)  EW 2 " LRI (34%)~ TIEERESN ) (29%)~
FTEAGER ) 27%)% T LR (22%) EEREERN
B—h%e

2022 R LB R\ )
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2.1.6 HERRBIFMRFLANIERER

FFRRED 51X TRBLMONERREE "R

& L/ A ERMFRIEE,  BUE "KL 20%) 1R

B L858 1 (15%) o BRI 8% F AR TREE, 7%

AR "REASEF, ~ DRIB%F AR IREEE | &
'SER[ME, 4%FzR IRERELM, -

2022F PR A _LHHRRE (B1/\{iI)



RPIE BT REE / RPIEREBHREABRRS?

2.2 HESE
221 EFENEERE\RN ERFH
BEERNLR=

BISHIEHEE A S4% TP HBSI - RIEF
BB IERS(69%) HXBFIREMS(63%) % E TS
(58%) ©

FFEREER

2013-2022FFF RkERMNREHER

2013 2014 2015

EREMERS 91% 91% 88%
ERR LEER 76% 78% 71%
ERFREMES 60% 62% 66%
R REMES 43% 51% 61%
ERFHES 93% 94% 93%
REREFHER 77% 79% 85%

023

2016
87%
65%
65%
58%
92%
83%

FHBEE AT 20022FEENFEBEEERR2% 5

BETHBERRR00%

ERFKHER
2017 2018
86% 84%
62% 58%
64% 63%
60% 54%
94% 91%
85% 85%

2019
86%
61%
65%
60%
93%
87%

2020
87%
58%
66%
62%
94%
89%

84%
58%
63%
69%
92%
90%



2.2.2 FHAERRSETEN LB E

ARsREERELE MERE2EAFTH99%) £
1B BB RSB (65%) %F—%Eﬁﬁ‘“ 59/&%Lﬁﬂ“‘
(59%) © BII» 41%EVHEER B BETREN  22%F 1B EBET
FRAEH

BRI EF AR e L MA0BEL0058 » P A

RS SRR A L o 2022 FFAK £

TS FAREBES - BEETF R R ER L MBI FE#02020
FREF (ERTFIRERS LML ERER20205 485 o

MEREBAEERE

2006-2022F HERME M EERE

2006 2007 2008 2009 2010 2012 2013

SEBE 9%6% 92%  91% 91% 87% 87% 7%

FIREM 12% 18% 23% 36% 39% 66% 61%

Fi¥ 2% 4% 4%  14% 13% 79% 86%

FikE R - - 0% 0% 2% 43% 4
BR - - 0% 0% 0% 0%
BEFH - - . - - -

2014 2015 2016 2017 2018 2019 2020

KREER 76% 67% 66% 68% 60% 69% 56%
FIREM 66% 61% 67% 71% 62% 66% 60%
FH 91% 95% 96% 97% 96% 98% 98%
FiREHS 56% 65% 63% 67% 56% 64% 56%
B8 3% 2% 4% 3%  24% 27% 25%

BT - - - - - 19% 19%

8%

0%

2022
59%
59%
99%
65%

41%

22%
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2.2.3 RPLBERIE LS Q5

AL ERIBRAAES

LR nE BREEEEXPLR93%) &

TEOVEHEBIE TR 26(32%) ~ 1R (7%) ° LIk 31%

BREMMEIGRE 18 2096 AHIST LR 1%7E8

Wi-Figyith 75 E#8 o

ARG BRI R FHITRRBRONEEIL
=R IR

B MERERPEM E eI

20%°

W 4E{E RIS FR

2006-2022F AR E R4 £

2006 2007 2008

ELy 94% 93% 94%
TAEMRE  23%  29%  26%
B 18% 14% 12%
BERS RN 0% 0% 1%
PNHIZET 6% 6% 5%

ABWi-Fi

[) [) [)
st 0% 0% 0%

2014 2015 2016

Ze 92% 92% 89%
TREs  34% 37% 37%
B 7% 4% 8%
BERSBET  27% 26% 39%
PHZFFE 5% 5% 8%
BWi-Fi

0, 0, (o)
. 1% 4% 6%

3l

SR

FHESR
ANFIZPT VL EREN20205F(8%) EFH128 B D

2009 2010

97%  98%

29%  23%

11% 10%

4% 3%

6% 6%

0% 1%

2017

90%

43%
9%
34%

11%

7%

2012
95%
39%

9%
24%

11%

3%

2018 2019 2020

85% 92% 95%

35% 38% 37%

7% 7%

7%

38% 36% 35%

11%

3%

5%

13% 8%

3%

DREE

2013
93%
33%

6%
25%

5%

2%

2022

93%
32%
7%
31%

20%

1%
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2.2.4 BRBEBRE/ CHERNERR L
HILLZRARIT

BRANNAE IERERNERS N T EBIEEBE/
JCREE SR R AR i MRE o

MEEREMRD BB ZEEINEER LI L
STBEVREBE MEMIR -HR(3G/4G/5G/Wi-FBVEEER
#1£2006F0911% R &) = F+ 220225 8974% < BB E SR/
BB ERORELEER2006F 589%  PREBIREE
R 20225 R76%°

2006-2022F R E B 488 S 0
2006 2007 2008 2009 2010 2012

RIR/CEER 89% 91% 85% 83% 73% 61%
iR 4 11% 27% 38% 45% 63% 68%
56k#EE5R 10% 7% 5% 7% 0% 0%
HAZER 1% 0% 1% 0% 0% 0%

2.2.5 #iRSH LRRBRELSIBREL /NG

HEEE LRNFREBIZR 20228 REFR
5 MRTIEXR 846/

2006-2022F HEMEEHEERRR

HigmEEa

2013
61%
67%

0%
0%

2006 2007 2008 2009 2010 2011 2012

BELMERBE 159 161 186 186 199 200
BBELMXE 50 5.2 55 55 5.7 5.7
BHLBRE 32 29 33 33 2.8 2.8

20.1
6.4
29

2014
36%
85%

0%
0%

2

015 2016 2017 2018 2019 2019 pP¥

57% 72% 64% 84% T74% 84% 76%

81% 81% 85% 74% T79% 74% T74%

0% 0% 0% 0% 0% 0% 0%
0% 0% 0% 0% 0% 0% 0%

BERERKER(NS/EH)

2013 2014 2015 2016 2017 2018 2019 2020 Ry

203
6.4
29

221
6.5
3.2

226 243 250 226 266 295 313
6.6 6.6 6.6 6.6 6.6 6.8 6.8
34 31 3.6 3.2 4.0 44 4.6
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2.2.6 EdRITELL H B2 E R Er ERERIE -
i%_CORFRIER LS IEHE

FiREGEEsmEE BRNLIBEEES R 2012%2022F R B AR fE RIS ER
i 805 (60%) ~ 9FF(62%) K2 1005 (54%) /3 LA S 26T
- HEEBROSE )& RIF D00 LK 7£—IU
T o BRESEEER_EBRE N0 B £22012
FAELL BEEBERG LS ERFREERN L BREERT
A EPLUBRSEREERY E AR5

2012k 2022 F R E B fE FART ER
01:00 02:00 03:00 04:00 0500 06:00 07:00 0800  09:00 10:00 11:00 12:00

2012 8% 6% 4% 1% 1% 2% 3% 6% 16% 18% 18% 19%

2022 9% 5% 3% 2% 2% 3% 11% 14% 26% 30% 28% 29%

13:00 1400 1500 16:00 17:00 18:00 19:00 20:.00 21:.00 22:00 23:00  00:00

2012 22% 22% 23% 23% 25% 28% 32% 49% 56% 54% 38% 27%
2022 31% 30% 34% 34% 36% 43% 46% 60% 62% 54% 43% 30%
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2.3 BEIEEE)

ROV D52 BVLUBRIREE JERRE AL 22
RE DT2R BRSBTS EERIBR

2.3.1 HRETFZEFERTRGRE  HEAAR
RABEEEHAEN

2022 FRPIB RN R IRASEFAEET88% ' 13
RO R R4S {FE FZR B 5E6%

ERAMRZEBNRBREFBAEMT IR FHAR A
Th(38%) ~ BETEIAINYEARE N (25%) ~ BFTE(24%)
EEBITZR(21%)  BHBR R EIRE(19%) R EHET
BT SBILEm(11%) ©

2022F R IRES ISR

2022 AEAHRRENAR | AU RRENEETRGEIZNL)

2.3.2 WMIEERAERRS  REEAYouTube
FRRSREMER

BEMREEP MENTAERER(BR 85%"
FHME : 93%) HARBYouTube(BE :72%
MBE :78%) Facebook(EE :162% X 168%) %
WhatsApp(BER 1 59% » FIHABE : 64%) o

2022 F BRIV ER R

* W& R WhatsApp & E B/ F AR BIE



AEADFRBEREAET R ERNIERBME
Ko MEEMBEADRHEFHRENERERBNS Ik
SEERE-1TE HERERNESGUTRSNRESE
His \O RO FRRROMSERREE MM L
S Fo5ERa E RBEAREHOIT RS

YouTubefE FTE A DY R R OVEARIIE AR
F PEFREERBERERS RANFRENERER
SREMITT A 8RS o Facebook &R WhatsAppfE18-5455 5
5F SBEERUNZEATNEAERRS  TRMFA
RARZREE OB RZERRIE

FEFEARYARLRZRIENERR

* 15 R WhatsApp# [E B/ F AR E IR

Internet Usage Trends in Macao 2023

HEFHITT T IREE D » InstagramTL 18-3455 AR HY
FAXRS - HBEMBADFHRENERRIINE
Mo JMIBELM R 18-3455BRVEB RS o bilibilifE
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Major Indicators

The "Internet Usage Trends in Macao 2023" is an annual report on Internet usage in Macao. It is a comprehensive result
of the ongoing monitoring of Internet usage and the Information & Communication Technologies (ICT) environment of
Macao residents over the past two decades by the Macao Internet Project (MIP).

Since 2001, the MIP has been researching the use and impact of the Internet and other ICT among Macao residents.
For more than 20 years, large-scale random telephone surveys and special studies have been conducted, with data
collected from a representative sample of the Macao population. The annual survey results show the statistical data and
development trends of Internet usage.

The survey for the year 2022 was conducted in December 2022. 1,506 qualified Macao residents aged 6-84 were
successfully interviewed. The sampling error is +2.58% at the confidence level of 95%. The response rate (AAPOR-
RR3) is 30% and the cooperation rate (AAPOR-CR3) is 67%. All survey results in this report are weighted by gender
and age according to the officially released demographic data, in order to reduce sampling errors and increase the
representativeness of the sample.

Percentage of Percentage of Percentage of

residents netizens households
The Internet Internet penetration rate 93% - -
use Mobile Internet penetration rate 91% 99% -
Computer - - 84%
. Desk top - - 58%
Computer ownership rate
Laptop - - 63%
Tablet - - 69%
Mobile phone ownership Mobile phone 2 : -
Smar tphone 90% - -
Mobile phone 91% 99% -
The Internet Internet connection devices Tablet 60% 65% -
usage pattern (Top 3) Desktop 54% 59% -
Laptop 54% 59% -
Home 85% 93% -
Internet using places (Top 3) Workplace 29% 32% -
Any place 28% 31% -
Internet connection Broadband/Fiber Broadband 70% 76% -
methods (Top 2) Wireless (3G/4G/5G/Wi-Fi) 68% 74% -
Duration of Internet use (hours / day) 46

Percentage of residents  Percentage of netizens

Overall use rate of social media 88% 96%
WeChat 85% 93%(mobile netizens 93%)
YouTube 72% 78%
Facebook 62% 68%
WhatsApp 59% 64%(mobile netizens 64%)
Social Instagram 46% 50%
Communication Douyin 36% 39%
Internet Xiaohongshu 34% 37%
Activity bilibili 17% 18%
Sina Weibo 16% 17%
Snapchat 6% 6%
Forum 29% 31%
Reading News 73% 79%
News and Making Comments in Social groups 56% 61%
Information Reposting news / comments / 42% 46%
messages
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Percentage of residents Percentage of netizens

Watching movies / videos 80% 87%
Video and Listening to music 74% 80%
Entertainment Playing online / mobile games 53% 57%
Live streaming 6% 6%
E-government (adults) 64% 69%
I
nte.rr.]et Online financing / banking 62% 67%
Activity
Online meals ordering 59% 64%
Online Services Online booking 56% 61%
Online booking of travel services 42% 45%
Online meetings/video conferences 39% 42%
Taxi-hailing 34% 37%
Percentage of residents  Percentage of netizens
Online shopping rate 67% 72%
) Skin care/daily necessities - 55%
Online Shopper: Type of
goods or services Textile/clothing/shoes & socks - 43%
(Top 3)
Food - 23%
Shopping and ) ) Taobao/Tmall - 85%
Transaction  Online shopper: Main
(Age 12 or platforms for online Aomi - 12%
above) shopping
(Top 3) Facebopk, Instagram and other i 10%
social platforms/groups
Average monthly online spending (MOP) - 1,438
Online payment 76% 81%
Mobile payment 70% 75%
Percentage of residents
Knowledge of th t of .
nowie "ge orthe c?ncep © Percentage of knowing the concept 49%
Metaverse
Those who know the concept Game 20%
of "Mg'c'averse": Real-world Travel 15%
activities expected to be
realized through "Metaverse" o
Social intercourse 14%
Metaverse (top 3)
(Age 12 or
above)  Those who know the concept
of "Metaverse": Willingness Rate of being willing to use " Metaverse" related 56%
to use "Metaverse" related products and services ’
products and services
Those who know the concept of "Metaverse": Level of confidence in the successful )
4.5 (points)

development of "Metaverse" related industries in

Macao (0-10 points)
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Conclusion

3.1 The silver-haired generation
is a new force on the Internet,
anditis suggested that attention
be paid to the Internet literacy

of minors.

Over the years, the Internet adoption rate has continued
to rise from 33% in 2001 to 93% in 2022. Compared to
international standards, Macao's Internet adoption rate
is above the global average (69%), on par with Japan
(93%), a perennial leader in Asia, and approaching that
of Korea (97%).

The trend of mobile Internet use in Macao has further
increased, with the mobile phone Internet adoption rate
(91%) being close to the Internet adoption rate (93%), and
almost all netizens access the Internet by mobile phones,
which is related to the full popularity of smartphones in
recent years. In terms of the popularity of mobile devices,
92% of residents own a mobile phone and 90% own a
smartphone. With a high device ownership rate as a
basic condition, mobile phones have become the main
Internet connection device for netizens, with 99% of
netizens using mobile phones to access the Internet.
Since 2013, the Internet connection rate of mobile
phones has surpassed that of other devices, indicating
a shift from computers to mobile phones as the main
Internet connection device. In addition, the overall
Internet adoption rate during daytime and nighttime has
increased compared to 10 years ago, with the increase in
daytime hours being more obvious. The trend of mobile
Internet use has increased, and netizens' access to the
Internet has become less restricted by time and space,
and the time and place of Internet access have become
more diversified.

Among the Internet adoption rate of residents in all
age groups, the Internet adoption rate of middle-aged
and elderly residents has been increasing and growing
significantly in recent years, with the Internet adoption
rate of netizens aged 51-60 increasing by 33 percentage
points from 63% in 2017 to 96%, while the Internet
adoption rate of netizens aged 60 or above increasing by
44 percentage points from 28% in 2017 to 72%. Although
there is still a gap between silver-haired people aged 50
or above and the young people; however, it is narrowing,
and the growth of the Internet adoption rate in Macao is
mainly attributed to the silver-haired people.

In addition, the Internet adoption rate of minors aged
6-17 reached 91% in 2022 and has remained stable
in recent years, which is generally at a high level.
Among all types of social media, underage netizens
have the highest usage rate of YouTube (77%).
Besides, they also have higher rates of watching
movies/videos (68%), listening to music online (67%),
and playing online/mobile games (72%), indicating
that underage netizens' online activities are mainly
related to leisure and entertainment. Moreover, 45%
of the underage netizens said they had used online
meetings/video conferences, perhaps it was related to
their participation in online learning.

Implications for society:

Age-friendly network environment helps
silver-haired people fully integrate into
the Internet

The Internet adoption rate of silver-haired people aged
50 or above has been increasing in recent years and is
growing fast, becoming the main force of new netizens
in Macao. Nearly 30% of seniors aged 60 or above
don’t access the Internet, mainly because they "do not
know how to use the Internet" and are "too old to use
the Internet". Due to the impact of pandemic prevention
measures, many elderly people need to learn to use
the Internet in order to use tools such as health codes,
but in the face of new technologies, the elderly may not
learn as fast as the young people, so some of them have
difficulties in their daily lives. In the future, it is necessary
to continue to build an age-friendly Internet environment
and provide courses for the elderly on the use of various
devices such as mobile phones and computers to help
them improve their digital skills, so as to improve their
quality of life and eliminate the digital divide of Internet
use in Macao.

Guiding minors to use the Internet properly

The Internet is now inseparable from minors' life, study and
entertainment, and the pandemic has accelerated the progress
of minors' online learning. Compared with other age groups,
minor netizens lay more stress on entertainment while lacking
depth and breadth of application, which require the attention of
parents and the whole society. On the one hand, parents need
to strengthen family education for minors, conduct in-depth
communication with them concerning using online devices,
time spent online, and online consumption, and in turn raise
their awareness of self-discipline and self-protection as well
as avoid Internet addiction, especially addiction to games
and watching unhealthy videos. On the other hand, parents,
schools, and society should foster cooperation to provide daily
or thematic education on Internet literacy. At the same time,
they should pay attention to minors’ psychological health and
guide them to use the Internet properly.
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3.2 The widespread use of social
media makes it an important

platform for opinion expression.

Socializing is one of the most important activities of
netizens. 96% of netizens use at least one type of
social media. Among all types of social media, WeChat
has the highest usage of 85% among residents, and
93% among mobile netizens, which indicates almost
all of the mobile netizens use it.

Compared to WeChat, other social platforms such as
YouTube and Facebook are also popular, with 72% of
residents (78% of netizens) using YouTube and 62%
(68% of netizens) using Facebook. 64% of mobile
netizens use WhatsApp and 50% of netizens use
Instagram, with usage rates at or above 50%. Among
different groups, the use of YouTube, Instagram, bilibili
and Snapchat by netizens aged 18-34 and students
is relatively high compared to other groups, while the
use of WeChat by netizens aged 55 or above (92%)
is much higher than that of other social applications,
indicating that elderly netizens tend to use WeChat as
the main channel for social interaction.

The high usage rate of social media platforms has
an important relationship with the activeness of
netizens in expressing opinions. After choosing a
social platform, netizens will discuss a wide range of
issues on the Internet, generating a variety of online
opinions. Data shows that 61% of netizens post
comments/discuss with others in social groups and
31% use forums. Online social platforms have become
an important channel for expressing public opinion,
and the importance and representativeness of online
public opinion is increasing.

Implications for the government

and the business sector:

Timely grasp of online public opinion to
enhance scientific governance, business
decisions and manage crises efficiently

With the development of the Internet (including the
growth of the netizen population and the expansion
of website functions), the threshold for netizens to
express their opinions on public affairs and corporate
brand operations, and to participate in politics has been
further lowered. Online public opinions have become
more active, and netizens can gather into a group with
voice and action power through the Internet. Therefore,
governments and enterprises should pay attention to
online public opinion and use scientific methods to grasp
public opinion and market conditions quickly and timely.
For government departments, understanding online
public opinion can help them listen to a wider range of
opinions to achieve scientific governance and manage
crises. For businesses, grasping online public opinion
related to enterprises can help them make appropriate
business decisions and manage effectively in the face of
corporate operation and brand crises.
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3.3 The pandemic accelerates
the shift from offline services to
online, and video conferences
help enhance working online

and education.

The Internet has become an important social, work,
study, and entertainment tool for residents as some
of them need to work and study at home and go out
less frequently due to the outbreak of the COVID-19
pandemic in early 2020. In 2022, the average time
netizens spent on the Internet reached 4.6 hours
per day, the highest ever. In addition, the highest
percentage of netizens' online purpose is "leisure
and entertainment" (54%), and among various online
activities, the percentages of netizens watching
movies or videos online (87%), listening to music
online (80%) and playing online/mobile games
(57%) are relatively high, indicating that the Internet
has become an important channel for leisure and
entertainment during the pandemic

The Internet provides an increasing number of
services, and the shift of various offline services to
online during the pandemic has accelerated, making
it possible for residents to access services without
leaving their homes. Among various services, the
proportion of netizens using online financial/banking
services increased by 11 percentage points from
56% in 2016 to 67%; the proportion of those using
online booking services increased by 46 percentage
points from 15% in 2016 to 61%; the proportion of
those using taxi-hailing services increased by 32
percentage points from 5% in 2016 to 37%; the
proportion of those ordering meals online increased by
17 percentage points from 47% in 2020 to 64%; 45%
of netizens booked travel services online (45%). After
the pandemic outbreak, work-from-home and online
education are more common, and video conference
is widely used. 42% of netizens use online meetings/
video conferences, with relatively high usage rates
among students (59%) and employed people (54%).
The percentage of netizens using various services
online has increased to varying degrees, resulting in a
further demand for various organizations or platforms
to open up their online services.

Moreover, the percentage of adult netizens using
e-government online has increased by 26 percentage
points from 43% in 2017 to 69%. The average
satisfaction rating of adult netizens who have used
e-government is 6.9 points (0-10 points), with a rating
above the middle level of 5 points, indicating that adult
netizens are rather satisfied with e-government in
Macao, but there is still room for further improvement
in the future.

Implications for society

and the government:

The pandemic has accelerated the
development of online services, and
relevant parties should further improve
user experience

Due to the pandemic, many offline activities by
consumers, such as travel, dining together and business
trips have been reduced, but online activities are on the
rise. With the steady increase in Internet adoption among
Macao residents, the Internet is gradually covering
different groups in society, and with the high penetration
rate of mobile phones on the Internet, various types of
services have gradually shifted online in recent years,
with the usage rate of e-government steadily rising every
year.

In the future, all sectors of society and government
departments should continue to understand the needs
of users, consider further accelerating the development
of online services, increase the level of convenience
of service use, make full use of social media such as
WeChat, Facebook, etc., and use them as the entrance
and exit of various services on the mobile end. They
can also establish a real-time feedback and evaluation
mechanism for users online to enhance interaction with
service users and further improve user experience.

Implications for education:

Integration of online and offline teaching,
with intelligent teaching helps improving the
efficiency of teaching after the pandemic

In the post-pandemic era, with the relaxation of pandemic
measures and the recovery of economic activities, offline
activities may recover, and some enterprises and schools may
resume their traditional modes of office work and teaching.
Schools and educational institutions should consider applying
Internet tools flexibly, implementing a hybrid (offline + online)
mode for some courses, improving teaching efficiency through
intelligent teaching, and allowing students to learn anytime
and anywhere through computers, mobile phones, and other
devices, so that students can benefit from the convenience and
have a better learning experience.



3.4 Online shopping becomes
the new norm after the pandemic,
and mobile payment accelerates

its popularity.

With the continuous development of the Internet, the
trend of online shopping is increasingly prevalent
among netizens. From 2015 to 2018, about half of
adult netizens shopped online, and in 2019 and 2020,
the percentage of adult netizens who have shopped
online exceeded 60%, and in 2022 it reached 72%,
the highest ever. The percentage of elderly netizens
aged 55 or above who shopped online also reached
40%, a significant increase compared to 2020 (26%),
indicating that online shopping is gradually becoming
more popular in Macao. The pandemic that has lasted
for several years has caused residents to reduce
offline socializing and spending, which may have led
to an increase in the proportion of online shopping
to some extent, and has allowed people who had not
used e-commerce services in the past to try online
shopping. The main online shopping platform for
netizens is Taobao, with a much higher usage rate
than other shopping platforms. The rate of netizens of
different ages, education levels, and identities showed
significant differences in online shopping. The online
shopping group is primarily the young and the highly
educated.

In addition, although online shopping has become
a habit, residents in Macao also rely on brick-and-
mortar stores for shopping due to their unique
convenience. More than 90% of netizens aged 12 or
above shopped in brick-and-mortar stores, but 40%
of them said they would compare prices online before
shopping in brick-and-mortar stores, indicating that
online shopping has not only provided residents with
more choices concerning shopping channels, but also
influenced their specific shopping behavior, and their
consumption pattern has now shifted to a combination
of online and offline channels, making shopping more
convenient than before.

Macao has been committed to promoting the
development of mobile payment as a way to promote
the development of e-commerce. Data shows that 75%
of netizens who shop in brick-and-mortar stores pay
by mobile phone, and the percentage of adult netizens
using mobile payment in Macao has increased from
20% in 2018 to 75% in 2022, indicating a significant
increase in usage. In addition, the willingness of
netizens to use mobile payment in the future has also
increased, with the percentage of those willing to use
mobile payment rising from 64% in 2018 to 84% in
2022, which is closer to the current usage rate (75%),
though still slightly lower. One of the major reasons
hindering the development of mobile payment is
security concern. The percentage of those who are
worried about the data security of mobile payment
has dropped significantly (42%) compared to the
past, which shows that mobile payment has gradually
become popular in Macao, and there is still potential
for development in Macao in the future.

Internet Usage Trends in Macao 2023

Implications for the government

and the business sector:

Adjustment in business strategies to
develop online business, introduction
of data management concepts, and
improvementsin corporate competitiveness
and consumer experience

The pandemic has accelerated the trend of online
shopping in Macao, making the operation of brick-and-
mortar stores more challenging. For enterprises, it is
better to change their business mindset, adjust their
business strategies, develop online business and improve
digital marketing operations, as well as to increase the
exposure and conversion rate of their products through
promotion in various e-commerce platforms.

The government, on the one hand, should support and
encourage Macao's enterprises to develop their online
business and provide assistance concerning cross-
border business, especially in the integration into the
development of the Greater Bay Area and in enlarging
their business client base. On the other hand, it should
also emphasize and promote the development of local
enterprises' advantages in e-commerce, and improve
the level of digital transformation and upgrading. By
introducing data management concepts, such as data
mining and customer analysis on internal and external
data of enterprises, it does not only help local enterprises
to enhance their competitiveness, cultivate and attract
more professionals to develop their career in Macao,
but also improves consumers' service experience, thus
achieving an all-win situation.
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3.5 Residents have little knowledge
of the "Metaverse" and the younger
generation is more willing to try it.

"Metaverse" is one of the major trends and directions
in the future development of technology in the world.
This year's survey takes "Metaverse" as a special topic
to understand Macao residents' knowledge of and
expectations for "Metaverse". The survey shows that
there is still room for Macao residents to increase their
knowledge of the emerging concept of "Metaverse".
51% of the residents aged 12 or above do not know
about the concept of "Metaverse", 35% know about it
but have only heard of it, 13% know about it and have
followed related news, and only 1% know about it and
work in related industries. Residents who know more
of the concept of "Metaverse" are the young and the
highly educated.

Among the residents who know the concept of
"Metaverse", the activities they hope to realize
through "Metaverse" are mainly games (20%), travel
(15%), and social activities (14%), indicating that
residents expect to apply "Metaverse" more in leisure
and entertainment, and social activities. In addition,
56% of the residents were willing to use "Metaverse"-
related products and services (strongly willing: 7%,
relatively willing: 49%), with a high percentage of
residents aged 12-17 (89%) and students (82%) saying
they were willing to use related products and services.
This indicates that although the residents are not
familiar with the "Metaverse", the younger generation
is interested and willing to try it out.

While some residents are looking forward to using
"Metaverse"-related products and services, their
confidence in the successful development of
Metaverse-related industries in Macao is rated 4.5
points (0-10 points), which is lower than the average
level of 5 points, indicating that residents may still
be doubtful and uncertain about the development of
"Metaverse"-related industries in Macao.

Implications for Macao’s economic
development and government affairs:
Increasing promotion and commercial
applications, and continuous promotion
in Smart City construction

In recent years, the Macao SAR Government
has indicated that it will vigorously promote the
cooperation between industry, academia and research
on "Metaverse", and support Macao's science and
technology enterprises to participate in the development
of the Metaverse industry in the Guangdong-Macao
In-Depth Cooperation Zone in Henggin. To the
government, the development of "Metaverse" industry
is an important strategy for the future. On the one hand,
it is rather necessary to increase the community's
knowledge of "Metaverse", and to publicize and explain
to residents the reasons and importance of developing
"Metaverse" in Macao, so that the public can have a
broader and deeper understanding of "Metaverse".
On the other hand, greater promotion of commercial
applications is needed to create opportunities for
local enterprises to participate in the "Metaverse"
and boost economic growth in Macao. In addition, the
development of "Metaverse" requires mature digital
processing technology, communication technology and
a well-equipped communication infrastructure. Thus,
Macao should continue to optimize the infrastructure
of Smart City and further promote the development of
digital economy, develop more convenient "Metaverse"
application scenarios, and create a Smart City
environment for the benefit of all.
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